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PLANNING PROCESS REVIEW




WHAT'S THE DIFFERENCE?

MASTER PLAN ZONING ORDINANCE

- A general policy for future growth  Specific rules for development

« Describes recommendations for « Describes what is and what is not
what should happen in the future allowed today

* Includes broad recommendations  Includes mandatory regulations
that can be undertaken by the City, OR on development that are enforced
residents, or partners by the City unless specifically

- Aflexible document that is waived
intended to be interpreted as « Relatively rigid set of regulations
conditions change that can only be changed by a legal

process



HOW DO WE PLAN?

* Establish a current snapshot of the community

 Qutline a vision that will drive the Plan forward and shape
policies

- Formulate goals and actions that help the community
achieve its vision

* Prioritize goals to assist City officials in allocating
resources for future endeavors



WHY DO WE PLAN?

 Provides the opportunity for community input

 Prepares the City, residents, and businesses for the
future

» Shapes future development to match your priorities

 Gives a competitive advantage when applying for grants
and funding



HOW DO WE USE THE PLAN?

The Plan is meant to outline the goals and aspirations of the
community

v ADOPT the Plan to make it official policy

v'USE the Plan as a tool and reference when considering
actions and applying for grant funding

v"UPDATE the Plan over time and when circumstances
change



OUR PROCESS | PHASES

Current
Conditions

Demographic,
housing,
business, land
use, and
transportation
overview

Community
Vision

Vision for how
the community
wants to grow
and develop in
the coming
decade

Goals & Actions

Specific policies
and actions to
achieve the
community’s
desired future

Implementation

Partners,
priorities, and
responsibilities
for undertaking
actions

Draft Master
Plan

Combined and
completed
Master Plan
document



OUR PROCESS | MEETINGS

Current Community Goals & Actions Implementation
Conditions Vision

PT #1 PT #3 PT #4 PT #6

PT #2 PT #5

Community Engagement #1
+ Online Survey

Community Engagement #2
+ Online Survey

Community Engagement #3
+ Online Survey

Draft Master
Plan

PT #7

Presentation to
Planning
Commission +
City Council



OVERALL ENGAGEMENT RESULTS

7 Project Team Meetings Conducted

19 Stakeholder Surveys Completed
« 3 Community Engagement Periods & Online Surveys

* 61 Survey Questions
« 1,523 Surveys Taken
* 5,135 Written Comments
* 12,861 Answer Selections




OVERALL ENGAGEMENT RESULTS

7 Project Team Meetings Conducted

19 Stakeholder Surveys Completed

« 3 Community Engagement Periods & Online Surveys

« 61 Survey Questions

« 1,523 Surveys Taken 74@ /

* 5,135 Written Comments
. ?Ou./

* 12,861 Answer Selections




OVERVIEW OF MASTER PLAN PHASES




CURRENT CONDITIONS |PHASE 1

the community

Cuyahoga County and to peer
communities:
« City of Brecksville
City of Independence
« City of Strongsville
City of Westlake

« Created three profiles of the C

« Living Here
- Working Here
« Traveling Here

Established a current “snapshot” of

Compared regional trends within

it

NORTHEAST
OHIO

VERING MIDDLEBURG HEIGKTS

SECTION 2
DISCOVERING
MIDDLEBURG

The City of Middieburg Heights
shares a number of trends with other
communities in the region, yet also has
its own unique challenges. The City has
numerous amenities, world class medical
facilities and services, diverse residential

make it an ideal place to both call home
and conduct business.

Throughout this section, comparisons
will be made to both Cuyahoga County
35 3 whole and "Peer Communities.” Peer
Communities are regional cities that are
similar in residential, economic, or other
characteristics, but also indicate local
aspirations defined by each community.
These comparisons are helpful to
understand the areas where Middieburg
Heights is excelling in the region, but aiso
where the City may be lagging behind.

HEIGHTS

This is beneficial to begin identifying
where policy, development, or other
decisions may need to be addressed to
project the best outcome for the City in
the future.

To review the complete Current
Conditions analysis, please go to the
project website at: www.countyplanning.
us\middieburgheights.
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OMMUNITY VISION | PHASE 2

Established a unified direction for the
Master Plan

Included broad themes to frame the
development of actions

Included a vision for important
areas in the community:
- |-71 & Bagley Road
« Central Park & Municipal Campus
- Bagley & Pearl Road Intersection
« Greater Southland Area

NOTE THIS QUOTE:

Cities have

capability
mething for

and only when, they are
created by everybody.

-Jane jacobs

BUILDING A VISION FOR THE FUTURE

SECTION 3

BUILDING A VISION FOR

THE FUTURE

The City of Middleburg Heights shares
many of the issues that are facing our
region as a whole, butit also has specific
chalienges to overcome that are unique
£ the community. Itis important to
outline these issues and layout an
aspirational vision to strives towards

a shared view of the future: one that
addresses both the needs of today and
the desires of tomorrow.

Developing a Community Vision is a
necessary and critical step towards
creating a unified outline for the Master
Plan, which ultimately helps determine
the foundation in which to build policies
and recommendations. The Community
Vision is broad and bold. and does not
describe specific action steps or policies
to undertake, but rather it's a foundation
to ensure that the community agrees

on key aspirations for the future of
Middleburg Heights

WHAT THE VISION S

'WHAT THE VISION IS NOT.

Specific steps or policies
to undertake actions for
implementation




GOALS & ACTIONS | PHASE 3

Established a series of:

« 4 Overall Community Goals

* 14 Community Strategies

« 52 Corresponding Actions

« 4 Target Community Areas & Key
Principles

Developed with data from the Current
Conditions document, input from the
City of Middleburg Heights Master
Plan Project Team, feedback from
Stakeholders and public input

NOTE THIS QUOTE:

A city's environment is
shaped not only by people
who hove on important
influence, but by everyone
w s or works there.

- Robert Cowan

RECOMMENDATIONS FOR AC

SECTION 4

RECOMMENDATIONS FOR
ACHIEVING THE VISION

The City of Middleburg Heights continues
to not only prove itself as a leader

and key economic driver within the
region, but also a community poised

for equitable growth and change. This
Master Plan hopes to reinforce these
recent efforts, build upon the City's
many successes, and support new ideas
for strengthening and enhancing the
community.

As seen on the page to the right,
recommendations and key principles are
categorized into five primary topics:

- Connectivity & Infrastructure

- Development & Zoning

- Programs & Facilities

- Neighborhood Character & Identity

- Target Community Areas

The Goals, Strategies, and Actions
outlined within this Master Plan were
developed with data from the Current

Conditions analysis, and input from the
City of Middleburg Heights Master Plan
Project Team, Stakeholders, and the
public. Together. all of these various
components are meant to advance the
collective vision of the community.
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GOALS & ACTIONS | PHASE 3

FOUR OVERALL MASTER PLAN GOALS

OUR GOAL ISTO...Enhance and expand alternative transportation options by
alleviating physical and cognitive barriers in order to promote safe, pedestrian-
oriented, and bicycle-friendly streetscapes, infrastructure improvements, and
community gathering spaces.

1) Connectivity & Infrastructure

2) Development & Zoning

OUR GOAL ISTO...Enliven commercial spaces by creating walkable destinations
with expanded entertainment options and a combination of uses, develop unique
brand identities and districts, and support small businesses in the community with
new funding models.

3) Programs & Facilities

OUR GOAL ISTO...Improve existing programs and facilities by creating solutions
for specific age groups, partnering with key organizations to explore opportunities
for new community amenities, and expanding recreation options for residents.

4) Neighborhood Character &
Identity

OUR GOAL ISTO...Maintain neighborhood character by preserving established
residential streets, bolstering the City's presence at gateways, commercial corridors
and key destinations, and adopting guidelines to support a community for all ages.




GOAL 1|CONNECTIVITY & INFRASTRUCTURE

OUR STRATEGIES ARE...

Enhance streetscapes and public spaces

A GUIDE TO TRAFFIC CALMING

Improve stormwater management practices

Strengthen tree protections and maintenance

Safely connect pedestrians and bicyclists to
destinations




OAL 2| DEVELOPMENT & ZONING

OUR STRATEGIES ARE...

Update zoning regulations to allow walkable
mixed-use development

Market the City’s assets to attract businesses
and retain a competitive workforce

Enliven existing commercial areas

0 allow business t5 grow and expand by Improving

Many people also desire to live in or near an

o enhance

CREATING A DESTINATION
EXPERIENCE
As shopping and entertainment trends continue to

shif, housing preferences brozden, and the desire for
ws, peop!

or shopping district. Many people enjoy
being able to walk down the street to their favorite
rastaurant or maet up with friends aftar work without
having to stray far from their commute. These who don'c
live in these types of developments still ke visiting them
and being able spend a day or an evening enjoying the
unique character and entertainment offrings without
having to drive very far. Mixed-uss
these types of developments. Tra
seek to separate uses from one anceher; however, this
tactic failed to recognize on the fact that many different

o)
spaces that provide services for both personal and
business needs. Places where they can grab coffee or
Iunch, have business meetings, work remotely, or meet
Wwith friends for a night out. Even many residents who
prefer quist suburban neighborhoods stll desire sasy
connections or short vehicle trips to these types of

de ns. Trends are also leading to the desire for
more experiential retail options. The growth of enline
2pps and shopping has provided an easy aption fo
many to purchase goods and services. Traditional brick
and mortar steres increasingly need to offer enhanced
services or special promotions to attract customers.
Examples include highly personal or specialized attention
for niche products or can include mixing entertainment
and retail opportunities. As seen in the graphic below,
the proposed redevelopment of Southland would
include streets lined with new mixed use buildings, a
muiti-purpose trail, and other smenities that promote
2 walkable and memorable experience, induding 2
dynamic mixing of uses.

Source: City of Middleburg Heights: City Architecture, 2020

uses . an ¥ to each
other. Having residences near restaurants and retail
provides ready-made customers. Providing office space
and retail in the same area allows workers to find
services. run errands, or relax after work without having
t© move thair car. Many communities with older zoning
ordinances are realizing the need for targeted mixed use
districts within their communities that provide unique
spaces for modern housing, retail, and office needs. They
also provide more attractive investment opportunities
for developsrs to help spur the redevelopment of
underutilized properties. Incorporating mixed-use
zoning and applying it in appropriate areas of the City
can greatly benefit the future development of the City.

KEY REGULATORY GUIDELINES &
BENEFITS OF MIXED-USE DISTRICTS

Mixed-use development can provide many bensfits

to0 a City. In cities such as Middleburg Heights that

were developed with separated land uses, it provides

radevelopment opportunities to enliven old spaces

through the infill of excessive parking or cutdated

Structures made obsolete due to changing market forces

and consumer preferences. This can help increase

the value of property, increase local tax revenus,

and provide an opportunity to update infrastructure.

It can also create walkable. pedestrian centered

amenities that provide a vibrant new sense of place to
munity. In a mostly built-out community, such a3

Middleburg Heights, infill housing as part of mixed use

redevelopment can provide the opportunity to build

CITY OF MIDDLEBURG HEKGHTS MASTER PLAN




OAL 3| PROGRAMS & FACILITIES

4.3 PROGRAMS & FACILITIES

OUR STRATEGIES ARE...

has . senior activities, events, have long been the
recreation and ions. While these programs are still important to maintain into the future,
their formats may change or others may take their place as i shift Itis i engage
residents on a consistent basis to ensure that their needs are being met while preparing for potential shifts in evolving
program demands. With the ever expanding advancements in tachnology. keeping pace with changing trends is more
important than ever to ensure Middieburg Heights remains a highly desirable community with state-of the-art amenities

Expand recreation programs and offerings

for all ages, abilities, and parsonal preferances.

FLEXIBLE PROGRAMMING OPTIONS
& VIRTUAL AMENITIES

The ability for programs to remain fexible was put to

the test in the year 2020, Throughout the COVID-13
pande: \any communities struggled to continue
providing services to residents that many relied upon,
such as child or senior care, which must take place
in-person and in close contact over an extended period
of time. The pandemic placed significant hardships on
many communities and residents, and some programs
may have been temporarily suspended or even
completely removed due to budgstary limitaticns.

Improve and/or expand existing recreation
amenities

However, the COVID-19 pandemic did encourage out-of-
the-box creativity and for communities and businesses
to embrace new technelogy under circumstances where
mesting in-person was not an option. Programs such

as an-demand fitness training and classes. outdoor

scavenger hunts, online esports, and virtual reality
augmentation have now become the narm for many
communities.

In conjunction with the National Parks and Recreation
Association (NRPA), a national survey conducted in
April 2020 asked respondents to prioritize the top 10
trands they personally agresd with the most and the

- . - oege . o top 10 trends that will impact them professionally the

most. As a result of this survey, the number one trend

Improve existing City facilities S
in-person offerings and virtual programming will coexist
(Bhatt. Neelsy, July 2020). Even as in-person programs
begin to start back up, some people might be unwilling
or unable to atend due w health related issues and
concarns. Virtual offerings ramoves those physical

into resident's homes, both within the community
and targeted outside users. With the ability to now go
virtually on a larger scale, communities can now grow

rogram fferings beyond their gecgraphical borders
and facility limitations. This trend alane can help increase
and
participation, and extend programs to those who might
not have been able to access such amenities before.

The fuly 2020 publicatian from NRPA
provides insight into how recreatian

and emotional barriers to bring ty

programs and focilities might look in
S now.
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RECOMMENDATIONS FOR ACHIEVING THE VISION




OAL 4| NEIGHBORHOOD CHARACTER & IDENTITY

OUR STRATEGIES ARE...

accommodate a variety of gateway designs and signage.
o Gateways are often the first. and semetimes only space is mrrenn, used and hew it can be improved
reate a sense of place by leveragin e PO e

ommunity stakeha
community. An attractive gateway off of the Interstate B
can turm a simple (1 o goc Bas or visi the hospital 4) Short-Term Experiments: implement "Lighter, Quicker.

° . ° . . i c
into & desire to come back and explore more of tha Cheaper” (LQC) improvements as temporary solutions
. y to see if a long term version s the right decision
community. Investing in signage, landscaping, pedestrian ) "
infrastructure, and other infrastructure around gateways  5) Ongoing Reevaluation & Long Term Improvements

nd major commereial areas of the City can help beautify ensure ongeing maintenance of a space and be sble
and reinforce the identity of the City. to adapt to changing demand

CREATING PUBLIC SPACES Combining thezs slemants and working clozely

with residents and stakeholders, a community can

2) Evaluate Space & Identify Issues: inventory how 3

successfully create great public spaces. For more

Great places 2re whers daily life occur and whers information abaut the Broject for Public Spaces and their
residents can interact with each other and with their Work to craats great places and communities, please visit
community. Project for Public Spaces (PPS) have v ——

identified four (4] main qualities which define a

Preserve the quality and character of existing s

other and take pecple when they vi

° . °

residential areas and neighborhoods Tobels s undectanaton o
achieve this, PPS created the "Power of
10" concept. which says that & successful
place should have st least ten ressons to

visit. For example, a park is good. A park
th & fountain and playground is better

Alibrary across the street is even better.
With a nearby sidewalk café, a bus stop, a
bike trail, and an ice cream shop. you have
what most people would consider a great
place. When there are atleas: ten of these
reazons to visit a place, itwill be vibrant and
. . interesting. Placemaking can be described
Support and promote a multi-generational
cransform a public space. Tha process
entails listaning to the community snd
. understanding their unique needs and ideas
co m m u n It for a space. PES has outlined a five (5) step 2 Consistent o,
process to help transform & public space inta. Tl ot o % colors
mmay

2 great place: (ms.,

logs, ang,
e materigje T The image bm'lﬁ'wtah.x,,
1) Define Place & Identify Stakeholders: select care o oy formar wff‘ " 10805, icong, o, Wm,iw'
the right site and community stzkshalders ol nemm oamehmedoli, mm”””/"”"a resens

™% Plar, £ G

ing 2055 oo 'rmw,,,

Ste ol 7
021

Image Sourte: County Planning (20.

CITY OF MIDDLEBURG HEIGHTS MASTERPLAN o
Moy

LEBURG Mg g
STER oLy




GOALS & ACTIONS | PHASE 3

= "officeMax

ARGET COMMUNITY AREAS

Target Community Areas are critical locations within conversations with the Project Team, stakeholder
the City and hold a unique significance for a number interviews, and comments from the public

) A deeper anaIySiS WaS pr‘ovided for 4 WHAT ARE TARGET COMMUNITY AREAS?

of reasons: these include acting as key gateways within

Community Target Areas within the
community, which included:
1) 1-71 & Bagley Road
2) Central Park & Municipal Campus
3) Bagley & Pearl Road Intersection
4) Greater Southland Area

and within the map on the next page each hold an ‘within the community. Additionally, these Key Principles
exceptional level of prominence within the City of also provide general guidance for development and/or
Middleburg Heights, and were selected based on redevelopment should a site meet such criteria

+71 & BAGUEY ROAD
CONTIALPARK &
MUNCIPALCAMPUS.

— g‘ L . V L l
X )
7 fined.
58 01 Convers atins,
the bro,
oject

Source: Google Earth
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I-71 & BAGLEY ROAD

NEW TRAFFIC SIGNAL

NEW SECONDARY
STREET NETWORKS

INTERSECTION/PEDESTRIAN
IMPROVEMENTS

'WELL-DESIGNED LANDSCAPING

KEY PRINCIPLES

1) Anchor the community from the west at 1-71 with
prominent branding, signage, and landscaping

2) Create easily accessible businesses through a secondary
road network that can divert local traffic from away from
major intersections

3) Utilize over-parked developments for infill opportunities

4) Create safe, comfortable, and attractive connections for
pedestrian and bicyclists

5) Reduce curb cuts and encourage shared parking
arrangements/agreements among current and future
businesses

6) Prepare for flood and storm control measures through
careful landscape and parking lot designs

7) Prepare and plan for potential reinvestment on existing
motel/hotel properties and the vacant K-Mart site by
creating a mixed-use zone that pulls buildings up to the
street, focuses on pedestrian scale design, and encourages
public gathering spaces

Concept Components

Community Amenities: public art opportunities and increased branding
coverage, covered bus shelters and bicycle storage/parking

Mew Commercial Space: existing building expansion, bring new
structures to the street, plan ahead for the flexible use of space

Mixed-Use/Residential: create transitional and enlivened spaces from
heavier commercial uses to existing residential neighborhoods

Mew Single-Family Development: capitalize on vacant land near
transitional, mixed-use zones as opportunities for single-family homes

Future Redevelopment Potential: key sites that should be monitored for
redevelopment opportunities

Landscape & Stormwater Control: trees, bioswales, and other natural
elements to soften the hardscape and provide stormwater benefits



24

CENTRAL PARK & MUNICIPAL CAMPUS

et

INTERSECTION/PEDESTRIAN
IMPROVEMENTS

PROPOSED OUTDOOR
AMPHITHEATER\SLED HILL

PROPOSED NATURE PLAY SPACE
PROPOSED SHARED USE PATHS

EXISTING TRAILS
PROPOSED BIKE BOULEVARDS

KEY PRINCIPLES

1) Promote and market this area for community gathering
spaces, reservable pavilions, local trail access, and as a
recreation destination for all ages and abilities

2) Create safe, comfortable, and attractive connections for
pedestrian and bicyclists

3) Utilize extensive neighborhood streets by redesigning them
to accommodate bicycle boulevards and traffic calming
measures

4) Prepare for flood and storm control measures through
careful landscape and parking lot designs, wetlands
monitoring, and improved tree protections

5) Negotiate land acquisitions and/or easements for a
complete loop trail at Central Park

6) Maintain surrounding single-family residential

neighborhoods and provide safe access to local
destinations

Concept Components

New Facilities: expansion of reservable spaces and the relocation of the
Police Department

Residential Properties: existing parcels that wish to remain residential in
nature and should continue to be induded in the decision process

Potential Site Acquisitions/Property Easements: key portions of existing
residential sites that will be critical to connecting trails

Landscape & Stormwater Control: trees, bioswales, and other natural
elements to soften the hardscape and provide stormwater benefits
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BAGLEY & PEARL ROAD INTERSECTION

MEW DEVELOPMENT/FLEX SPACE

&7

F) INTERSECTION/PEDESTRIAN

IMPROVEMENTS

PROPOSED SHARED USE PATHS

KEY PRINCIPLES

1) Anchor the community at its core with prominent branding,
signage, and enhanced landscaping

2) Utilize over-parked developments for infill opportunities

3) Create safe, comfortable, and attractive connections for
pedestrian and bicyclists

4) Reduce curb cuts and encourage shared parking
arrangements/agreements among current and future
businesses

5) Prepare for flood and storm control measures through
careful landscape and parking lot designs

6) Encourage local, public art at key locations

7) Enliven commercial and unused outdoor spaces with dining
and entertainment options

8) Prepare and plan for potential reinvestment on corner lots,
which will ultimately frame this area, by creating a mixed-
use zone that pulls buildings up to the street, focuses on
pedestrian scale design, and encourages public gathering
spaces

9) Maintain existing single-family residential neighborhoods
and provide safe access to local destinations

Concept Components

Community Amenities: public art opportunities and increased branding
coverage, covered bus shelters and bicycle storage/parking

New Construction: existing building expansion, bring new structures to
the street, plan ahead for the flexible use of space

Mixed-Use/Residential: create transitional and enlivened spaces from
heavier commercial uses to existing residential neighborhoods

Future Redevelopment Potential: key sites that should be monitored for
redevelopment opportunities

Landscape & Stormwater Control: trees, bioswales, and other natural
elements to soften the hardscape and provide stormwater benefits



GREATER SOUTHLAND AREA

Example of Southland Redevelopment

EXISTING SHARED USE PATH

N~

f“
4
-

/‘ . '
P /’

N X ’
Eaal

PROPOSED SHARED USE PATHS
Ny 43"

w@w s

L 4

O

Existing Zoning District Classification

. Shopping Center Office Building Multi-Family

. General Business

Restaurant, Amusement

& Recreational Services One-Family A

PROPOSED NEW ROADS WITH
MULTI-MODAL INFRASTRUCTURE

B

Public Facilities

KEY PRINCIPLES

1) Anchor the community from the east at W. 130* Street with
prominent branding, signage, and enhanced landscaping

2) Create easily accessible businesses through a secondary
road network that can divert local traffic from away from
major intersections

3) Utilize over-parked development for infill opportunities

4) Create safe, comfortable, and attractive connections for
pedestrians and bicyclists

5) Reduce curb cuts and encourage shared parking
arrangements/agreements among current and future
businesses

6) Carry over site improvements to adjacent/neighboring
development and consider new uses for vacant structures

7) Work with the City of Parma Heights to improve the
aesthetics of the W. 130* Street corridor

8) Prepare for flood and storm control measures through
careful landscape and parking lot designs

9) Rezone Southland to accommodate the mixing of uses in
order to re-focus the site as a community space to live,
work, shop, dine, and thrive
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IMPLEMENTATION | PHASE 4

* Includes tables that correspond to

each goal, strategy, and action from
previous phases

« Includes estimated cost ranges,

priority levels, and a list of potential
partners and responsible parties for
undertaking each action

« Alist of available funding sources is

also provided

SECTION 5
IMPLEMENTATION

STRATEGIES
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IMPLEMENTATION | PHASE 4

- Implementation Best Practices:

1) Use the implementation tables to pick the top actions that will be
undertaken each year and assign personnel responsible for those
actions

2) Establish a Plan Implementation Committee that meets every
guarter to review the actions that are underway

3) Publish an Annual Results Report detailing what has been
accomplished so far



SAMPLE IMPLEMENTATION TABLE

Priority Yearsto Responsible Parties /

Goal 1: Connectivity & Infrastructure Level Complete Potential Partners

Strategy 1: Enhance streetscapes and public spaces

Action A (Action Type: Ongoing)

Add trees to improve street appearance and ) 0 ¢ Ongoing | 77/ ¢ ;ﬁ $$
increase public safety and comfort

Action B (Action Type: Ongoing)
Activate gathering spaces with public art, benches, ). 0 . ¢ Ongoing {)77 ‘ ol o $$
lighting, and other fixtures |

Action C (Action Type: Proactive/Responsive)
Partner with NOACA to conduct TLCI studies within Yok 3-5Yrs ()77 " $
key areas for streetscape improvements

Action D (Action Type: Proactive/Responsive) )
Create a “Main Street” feel along Smith and Pearl ' o @ 1 5+ Yrs M <o !"" ' $$$

Roads in and around Southland




SAMPLE IMPLEMENTATION TABLE

Priority Years to J Responsible Parties /

Goal 1: Connectivity & Infrastructure Level complete | Potential Partners

Strategy 1: Enhance streetscapes and public spaces

Action A (Action Type: Ongoing)

Add trees to improve street appearance and ) 0 ¢ Ongoing 7% <5 ;ﬁ ¢¢
increase public safety and comfort

Action B (Action Type: Ongoing)
Activate gathering spaces with public art, benches, ). 0 . ¢ Ongoing {)77 ‘ ol o $$
lighting, and other fixtures |

The Responsible Parties /

Potential Partners describe types —
Action C (Action Type: Proactive/Responsive) of governmental,

Partner with NOACA to conduct TLCI studies within Yok 3-5Yrs ()77 " non-profit, private, and civic
key areas for streetscape improvements

organizations that might assist in

Action D (Action Type: Proactive/Responsive) completing an action

Create a "Main Street” feel along Smith and Pear| ) 0. .1 5+ Yrs ()77 <o !m ' $5%

Roads in and around Southland
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SAMPLE IMPLEMENTATION TABLE

Priority Yearsto Responsible Parties /

Goal 1: Connectivity & Infrastructure Level Complete Potential Partners

Strategy 1: Enhance streetscapes and public spaces

Action A (Action Type: Ongoing)

Add trees to improve street appearance and ) 0 ¢ Ongoing | 77/ ¢ ;ﬁ $$
increase public safety and comfort

Action B (Action Type: Ongoing)
Activate gathering spaces with public art, benches, ). 0 . ¢ Ongoing {)77 ‘ ol o $$
lighting, and other fixtures |

Action C (Action Type: Proactive/Responsive)
Partner with NOACA to conduct TLCI studies within Yok 3-5Yrs ()77 " $
key areas for streetscape improvements

Action D (Action Type: Proactive/Responsive) )
Create a “Main Street” feel along Smith and Pearl ' o @ 1 5+ Yrs M <o !"" ' $$$

Roads in and around Southland
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NEXT STEPS

Current Conditions
Community Vision
Goals & Actions
Implementation

Draft Master Plan

Approval Process:

Official adoption by the City

Ongoing Maintenance & Implementation:

Create an Implementation Committee, assign tasks,
ensure accountability, and update as needed
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Thank you Project Team members,
community stakeholders, and
members of the public!




QUESTIONS?

Write us an email!

Rachel Novak, AICP

Senior Planner (project lead)
rnovak@cuyahogacounty.us

Micah Stryker, AICP

Senior Planner
mstryker@cuyahogacounty.us

James Sonnhalter

Planning Manager, Design & Implementation
jsonnhalter@cuyahogacounty.us

)

County Planning ,
OR 0 S
Niddeburg
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Website to view Master Plan:
www.CountyPlanning.us/MiddleburgHeights
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FOR OUR COMMUNITY
FOR OUR REGION
FOR OUR FUTURE
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