
The City of

BRECKSVILLE
MASTER PLAN

PUBLIC MEETING
SEPTEMBER 11, 2018



2

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



3

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



4

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



5

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



6

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



7

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



8

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



9

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



10

AGENDA

INTRODUCTIONS
HOW WE PLAN FOR THE FUTURE
ROLES & RESPONSIBILITIES
WHAT WE HAVE LEARNED SO FAR
COMMUNITY VISION
GATHERING FEEDBACK
NEXT STEPS
QUESTION & ANSWER



11

BRECKSVILLE MASTER PLAN
INTRODUCTIONS



Glenn Coyne, FAICP, Executive Director

James Sonnhalter, Manager, Planning Services

Susan Infeld, Manager, Special Initiatives

Patrick Hewitt, AICP, Senior Planner

Rachel Novak, Planner

Nate Weyand-Geise, Planning Intern

OUR MISSION

“To inform and provide 
services in support of 

the short and long term 
comprehensive 

planning, quality of life, 
environment, and 

economic development 
of Cuyahoga County and 

its cities, villages and 
townships.”
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COUNTY PLANNING

The Cuyahoga County Planning Commission is an 
independent public agency that provides 
planning services to the cities, villages, and 

townships of Cuyahoga County
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COMMUNITY MASTER PLANS

• 2015
• Beachwood
• Cleveland 

Heights
• Olmsted Falls
• Parma Heights
• University 

Heights

• 2016
• Bay Village
• Euclid
• Richmond 

Heights
• Rocky River 

• 2017
• Mayfield 

Village
• Strongsville
• Maple Heights
• Brecksville
• Parma Town 

Center

• 2018
• Broadview 

Heights
• Brooklyn
• Westlake
• Woodmere
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COUNTY WIDE 
HOUSING STUDY

PLACE BASED ECONOMIC 
DEVELOPMENT PLAN

Plan to determine housing needs, market demand, and 
best practices

Plan to identify economic development focus areas 
based on existing employment hotspots
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CUYAHOGA GREENWAYS: CANDIDATE ROUTES 
(REGIONAL NETWORK DRAFT)

✓Outlines trail 
connections with a 
regional, cross-county 
focus

✓Other candidate 
routes are part of a 
“supporting” system 
of on-road and off-
road links
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BRECKSVILLE MASTER PLAN
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BRECKSVILLE MASTER PLAN
HOW WE PLAN FOR THE FUTURE 
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HOW WE PLAN FOR THE FUTURE

Conditions are ever changing and we need 
to think about the future and what it could 
mean for the community
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HOW WE PLAN FOR THE FUTURE

BRECKSVILLE
PEOPLE

CONNECTED
BIKING

TRAILS

NATIONAL PARK

METROPARKS
TOURISMHOUSING

HOME

RENT ATTAINABILITY

TREES

NATURAL BEAUTY
HILLSRIVERS STREAMS

POPULATION

CHARACTER

FAMILY

SMALL TOWN CHARM

SCHOOLS
EXPERIENCED

LEADERSHIP

DEVELOPMENT

ENTERTAINMENT

RETAIL

ENVIRONMENT

PARTNERS

DINING
SIDEWALKS

WALKING

SCENIC

WHO ARE WE?

SUSTAINABLE WORLD CLASS

SAFETY

DESTINATION

ECOLOGY

REGIONAL CONSERVATION

WILDLIFE
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HOW WE PLAN FOR THE FUTURE

WHERE DO WE SEE OURSELVES?
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HOW WE PLAN FOR THE FUTURE

WHERE DO WE SEE OURSELVES?

HOW DOES BRECKSVILLE LOOK 
IN 10 YEARS?



29

HOW WE PLAN FOR THE FUTURE

HOW DO WE GET THERE?

✓ Establish a current snapshot of the community
✓ Identify local, regional, and national trends
✓ Gather data about where the City is today
✓ Seek local expertise, opinions, and history

✓ Outline a vision that will drive the Plan forward and 
shape policies
✓ Gather community feedback and opinions on the City’s 

future
✓ Reflect these ideas within the Plan and its policies
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HOW WE PLAN FOR THE FUTURE

HOW DO WE GET THERE?

✓ Formulate goals that help the community achieve its 
vision
✓ Organize actionable items that can help reach the overall 

vision for the future

✓ Prioritize goals that assist City officials in allocating 
funds for future endeavors 
✓ Identify potential partners, funding sources, and tentative 

project timelines to help keep the community’s goals 
organized, Plan in focus, and vision in sight
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Z

BRECKSVILLE MASTER PLAN: SIX STEPS
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Z

BRECKSVILLE MASTER PLAN: STEP ONE

Resident Survey

Create, mail, and summarize survey findings to be incorporated 
into the Current Conditions document 
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BRECKSVILLE MASTER PLAN: STEP TWO

Current Conditions

Develop demographic, land use, and housing overview
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BRECKSVILLE MASTER PLAN: STEP THREE

Community Vision

Vision for how the community wants to grow and develop in the 
coming decade

Current Phase
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BRECKSVILLE MASTER PLAN: STEP FOUR

Goals & Actions

Goals and action steps to achieve the community’s desired future
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BRECKSVILLE MASTER PLAN: STEP FIVE

Implementation

Partners, priorities, and responsibilities for undertaking actions
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BRECKSVILLE MASTER PLAN: STEP SIX

Draft Master Plan

Combined and completed Master Plan document 
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USING THE MASTER PLAN

✓ADOPT the Plan to make it an official policy

✓USE the Plan as a tool and reference when considering 
actions and applying for grant funding

✓UPDATE the Plan over time and when circumstances 
change
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USING THE MASTER PLAN

✓The document is meant to outline goals and aspirations of the 
community

✓Priorities can evolve as circumstances change or as funding 
becomes available, and recommendations ultimately outlined 
within the final Master Plan may change

✓Proactive, reactive, and ongoing priorities

✓The Master Plan will better equip and prepare City staff and 
officials for those changes
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WHY PLAN?

✓Provides the opportunity for community input

✓Prepares the City, residents, and businesses for the future

✓Shapes future development to match your priorities

✓Gives a competitive advantage when applying for grants and 
funding
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BAY VILLAGE MASTER PLAN: EXAMPLE

• Mixed-use zoning

• Walkable

• Sense of 
community

• Environmentally 
friendly

• Economic 
opportunity
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BAY VILLAGE MASTER PLAN: EXAMPLE

• Coordinating 
schools, places of 
worship, 
institutions

• Spaces to 
connect people

• High quality of life
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BAY VILLAGE MASTER PLAN: EXAMPLE

Plan Successes

✓The City and the Library have worked to site a new 
Library building according to recommendations of the 
Master Plan

✓The City will provide the land while the Library will pay 
for the building—opening projected for 2020
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BAY VILLAGE MASTER PLAN: EXAMPLE
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BRECKSVILLE MASTER PLAN
ROLES & RESPONSIBILITIES
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The Project Team is a group of City 
administrators

✓Share expertise and on-the-ground knowledge

✓Assist in the collection of data, images, and 
other community resources

✓Review in-depth documents prior to Steering 
Committee review

ROLES & RESPONSIBILITIES: PROJECT TEAM
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ROLES & RESPONSIBILITIES: STEERING COMMITTEE

The Steering Committee is a group 
of involved residents, businesses, 
and civic leaders

✓Are representatives of the community

✓Share expertise and on-the-ground knowledge

✓Are advocates for the plan and its 
implementation

✓Review in-depth documents prior to public 
review
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ROLES & RESPONSIBILITIES: THE PUBLIC

The Public includes all interested 
residents, business owners, or 
stakeholders

✓Provides comment on the plan whether 
in person or online

✓Ensures the plan has the endorsement of 
residents and business owners
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ROLES & RESPONSIBILITIES: COUNTY PLANNING

County Planning acts as facilitators 
of the planning process

✓Sets agendas, communicates in advance, 
keeps meetings on time

✓Translates concerns and suggestions into 
plan documents

✓Offers planning expertise and innovative 
ideas

✓Consolidates various plans into a single, 
comprehensive document
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BRECKSVILLE MASTER PLAN
WHAT WE HAVE LEARNED SO FAR 
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BRECKSVILLE MASTER PLAN: STEP ONE

Resident Survey

Create, mail, and summarize survey findings to be incorporated 
into the Current Conditions document 
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2018 RESIDENT SURVEY



Designing the 
Survey

Conducting 
the Survey

Tabulating 
the Results

Preparing the 
Findings

59

2018 RESIDENT SURVEY: PROCESS
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SURVEY TOPICS
RESIDING IN THE CITY OF BRECKSVILLE

COMMUNICATION
PARKS & RECREATION
COMMUNITY IDENTITY
TRANSPORTATION & INFRASTRUCTURE
LAND USE
ECONOMIC DEVELOPMENT
BRECKSVILLE TOWN CENTER
HOUSING
COMMUNITY AMENITIES
CITY SERVICES
QUALITY OF LIFE
DEMOGRAPHIC QUESTIONS

SURVEY STATISTICS

RESULTS

Total Households 5,332 Households

Mailed Surveys 1,400 Surveys

Returned Surveys 657 Surveys

Response Rate 46.9%

Confidence Level 95%

Margin of Error +/- 3.58

2018 RESIDENT SURVEY



613.4%

3.7%

4.4%

6.6%

10.4%

13.9%

14.5%

17.9%

19.5%

20.8%

21.5%

24.3%

26.9%

27.8%

33.9%

44.1%

45.6%

47.9%

I inherited my home/property

My housing costs fit my budget

I enjoy Brecksville Town Center

I am close to shopping

I am close to my work

My neighborhood is well-maintained

I have easy access to Downtown Cleveland

It offers the type of housing I want

The high quality of municipal services

My property is a good investment

I am close to my family and/or friends

I am close to the Brecksville Reservation

I enjoy the City’s natural environment

I enjoy the suburban environment

I am close to the Cuyahoga Valley Nat’l Park

I have access to highways

The quality of the school system

I feel safe in the City/my neighborhood

REASONS FOR RESIDING IN BRECKSVILLE: 

Why do you choose to live in the City of Brecksville?
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COMMUNICATION: 

From which form of media do you prefer to receive 
information from the City?

8.9%9.0%
10.9%

18.3%

72.3%

OtherSocial MediaPhone CallsCity Website"Brecksville

Bulletin"
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PARKS & RECREATION: 

How often do you use the following parks and 
recreation facilities?

6.3%

7.7%

9.3%

11.8%

49.1%

49.6%

54.9%

18.4%

7.4%

15.1%

19.8%

11.3%

19.6%

31.9%

29.7%

78.7%

86.4%

77.2%

70.9%

77.0%

31.3%

18.5%

15.4%

Cuyahoga Valley Scenic Railroad

Ball Fields/Sports Fields (Behind City Hall)

Seneca Golf Course

Sleepy Hollow Golf Course

Blossom Hill

Brecksville Community Center

Cuyahoga Valley National Park

The Brecksville Reservation

At Least Once a Month Several Times a Year Rarely/Never
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PARKS & RECREATION: 

If the City added sidewalks and trails, would you walk 
and bike more throughout the community?

Yes

68.4%

No

31.6%
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HOUSING: 

Indicate your priority for the types of housing needed as 
the City continues to develop.

Very High/High Average Low/Very Low

14.6%

31.1%

33.9%

36.3%

40.8%

43.9%

49.2%

53.6%

84.9%

22.7%

30.3%

43.3%

33.0%

38.1%

32.3%

32.9%

30.3%

12.8%

62.7%

38.6%

22.8%

30.7%

21.0%

23.7%

17.8%

16.0%

More apartments in appropriate locations*

More affordable housing

More single-family, detached homes

More townhouses/condos in appropriate locations*

More housing types for young professionals

More housing options for seniors

More options within walking distance to amenities

Matching the scale and design of existing homes

Maintaining existing housing and neighborhoods
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CITY SERVICES: 

How do you rate the overall quality of services offered 
in the City of Brecksville?

94.4% of respondents 
feel that the quality of 
services offered in the 

City is good or excellent

Excellent 

49.8%

Good

44.6%

Average 

5.2%

Poor 

0.3% Very Poor 

0.0%
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QUALITY OF LIFE: 

How do you rate the overall quality of life in the City of 
Brecksville?

Excellent

56.6%

Good

40.0%

Average

3.1%

Poor

0.3% Very Poor

0.0%
96.6% of respondents 

feel that the quality of 
life in the City is good 

or excellent
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BRECKSVILLE MASTER PLAN: STEP TWO

Current Conditions

Develop demographic, land use, and housing overview
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CURRENT CONDITIONS DOCUMENT

✓SIX PROFILES

✓ Community Profile population, households, race and ethnicity, taxes, 
and employment

✓ Health Profile life expectancy, chronic diseases, health and human 
services, food access, and environmental health

✓ Housing Profile types of housing, housing sales, market strength, 
occupancy, and senior housing

✓ Transportation & 
Infrastructure Profile

commuting, vehicle ownership, planned 
infrastructure, and connectivity

✓ Land Use Profile current land use, zoning, parks, environmental 
features, and vacant land

✓ Community Services 
Profile

emergency services, recreation, schools, and 
libraries
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CHANGE IN POPULATION, 1950-2016

COMMUNITY PROFILE: POPULATION



73KEY FINDING: THE CITY’S POPULATION IS BEGINNING TO PLATEAU

CHANGE IN POPULATION, 1950-2016

COMMUNITY PROFILE: POPULATION
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POPULATION PYRAMID, 2016

COMMUNITY PROFILE: POPULATION
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POPULATION PYRAMID, 2016

COMMUNITY PROFILE: POPULATION

KEY FINDING: BRECKSVILLE IS PRIMARILY COMPRISED OF WORKING 
AGE ADULTS AND CHILDREN

WORKING AGE ADULTS 
(35 TO 64): 44.1%

CHILDREN (0 TO 19): 
22.8%
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COMMUNITY PROFILE: POPULATION BY AGE

PERCENT AND NUMERIC CHANGE IN POPULATION BY AGE GROUP, 2011 TO 2016
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PERCENT AND NUMERIC CHANGE IN POPULATION BY AGE GROUP, 2011 TO 2016

COMMUNITY PROFILE: POPULATION BY AGE

KEY FINDING: BRECKSVILLE IS SEEING AN INCREASE IN POPULATION 
AMONG MILLENNIELS AND SENIORS
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COMMUNITY PROFILE: HOUSEHOLDS

CHANGE IN HOUSEHOLDS, 1950-2016
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COMMUNITY PROFILE: HOUSEHOLDS

CHANGE IN HOUSEHOLDS, 1950-2016

KEY FINDING: THE TOTAL NUMBER OF HOUSEHOLDS HAS ALSO 
BEGUN TO PLATEAU
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HOUSING PROFILE: HOUSING MARKET STRENGTH

MARKET STRENGTH 
MEASURES:
1. POVERTY
2. TAX DELINQUENCY
3. MORTGAGE FORECLOSURE
4. DEMOLITIONS
5. VACANCY
6. CHANGE IN VALUATION
7. UNEMPLOYMENT RATE

Healthy
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HOUSING PROFILE: HOUSING MARKET STRENGTH

MARKET STRENGTH 
MEASURES:
1. POVERTY
2. TAX DELINQUENCY
3. MORTGAGE FORECLOSURE
4. DEMOLITIONS
5. VACANCY
6. CHANGE IN VALUATION
7. UNEMPLOYMENT RATE

KEY FINDING: 
BRECKSVILLE’S 
HOUSING 
MARKET IS VERY 
STRONG

Healthy
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TRANSPORTATION & INFRASTRUCTURE 
PROFILE: COMMUTE

COMMUTING METHOD, 2015
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TRANSPORTATION & INFRASTRUCTURE 
PROFILE: COMMUTE

KEY FINDING: THE VAST MAJORITY OF RESIDENTS DRIVE TO WORK 
ALONE

COMMUTING METHOD, 2015



84

Z

TRANSPORTATION & INFRASTRUCTURE 
PROFILE: COMMUTE

KEY FINDING: A SMALL BUT SIGNIFICANT PORTION OF RESIDENTS 
WORK FROM HOME

COMMUTING METHOD, 2015
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TRANSPORTATION & INFRASTRUCTURE 
PROFILE: COMMUTE

COMMUTING DIRECTION, 2015 TOP COMMUTING DESTINATION, 2015
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TRANSPORTATION & INFRASTRUCTURE 
PROFILE: COMMUTE

COMMUTING DIRECTION, 2015 TOP COMMUTING DESTINATION, 2015

KEY FINDING: THE MOST COMMON COMMUTER DESTINATION IS 
CLEVELAND



87

Z

TRANSPORTATION & INFRASTRUCTURE 
PROFILE: SIDEWALKS
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TRANSPORTATION & INFRASTRUCTURE 
PROFILE: SIDEWALKS



89

Z

TRANSPORTATION & INFRASTRUCTURE 
PROFILE: SIDEWALKS
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LAND USE PROFILE: LAND USE
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LAND USE PROFILE: LAND USE
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LAND USE PROFILE: LAND USE

KEY FINDING: MORE THAN 90% OF CITY LAND IS COMPRISED OF 
JUST FOUR LAND USES
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LAND USE PROFILE: TREE CANOPY COVERAGE
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LAND USE PROFILE: TREE CANOPY COVERAGE

KEY FINDING: BRECKSVILLE’S TREE CANOPY IS THE SIXTH HIGHEST 
IN THE COUNTY
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LAND USE PROFILE: WATERWAYS
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LAND USE PROFILE: STEEP SLOPES
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LAND USE PROFILE: VACANT LAND
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LAND USE PROFILE: VACANT LAND

KEY FINDING: THE 
CITY HAS VERY LITTLE 
VACANT LAND 
REMAINING FOR 
DEVELOPMENT
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LAND USE PROFILE: VACANT LAND

LAYERED 
VACANT LAND 
AND 
DEVELOPMENT 
CONSTRAINTS
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LAND USE PROFILE: VACANT LAND CONSTRAINTS
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LAND USE PROFILE: VACANT LAND CONSTRAINTS

KEY FINDING: MUCH 
OF THE CITY’S 
REMAINING VACANT 
LAND IS 
CONSTRAINED BY 
SENSITIVE 
ENVIRONMENTAL 
FEATURES
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WHAT WE HAVE LEARNED SO FAR: 
KEY TAKEAWAYS

✓ The City of Brecksville continues to have one of the strongest 
and healthiest housing markets of the northeast Ohio region

✓ Brecksville is primarily comprised of single-family homes; 
which accounts for nearly 40.0% of total land area within the City

✓ Little vacant land remains available for future development 
and opportunities may reside in the redevelopment of specific 
areas

✓ City’s population has begun to plateau and is primarily 
comprised of children (0-19) and working age adults (35-64)

✓ Residents desire more options for walking and biking 
throughout the community

✓ Overall quality of life within the City is highly regarded as very 
good or excellent
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WHAT WE HAVE LEARNED SO FAR: 
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which accounts for nearly 40.0% of total land area within the City

✓ Little vacant land remains available for future development 
and opportunities may reside in the redevelopment of specific 
areas

✓ City’s population has begun to plateau and is primarily 
comprised of children (0-19) and working age adults (35-64)

✓ Residents desire more options for walking and biking 
throughout the community

✓ Overall quality of life within the City is highly regarded as very 
good or excellent
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COMMUNITY VISION

✓ Feedback from the Resident Survey, Current 
Conditions document, and Project Team and 
Steering Committee discussions were combined to 
create a unified “Vision” and objectives to achieve that 
vision

✓ Vision statement or unifying theme for the Plan

✓ Broad objectives to frame development of actions and 
focus of the Plan

✓ Vision Statement, objectives, focus areas, focus corridors
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COMMUNITY VISION
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OBJECTIVES
HOUSING

TRANSPORTATION

CONNECTIVITY

CHARACTER

COMMUNITY

GOVERNANCE

ECONOMIC DEVELOPMENT

RETAIL

ENVIRONMENT

PARKS
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OBJECTIVES
HOUSING

TRANSPORTATION

CONNECTIVITY

CHARACTER

COMMUNITY

GOVERNANCE

ECONOMIC DEVELOPMENT

RETAIL

ENVIRONMENT

PARKS

Our objective is to provide high-quality and well-maintained single-
family neighborhoods with a range of housing prices and sizes, while 

providing additional housing options within mixed-use areas that 
allow residents of any age to find the home that fits their needs.

MAINTAIN HIGH-QUALITY HOUSING OPTIONS
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OBJECTIVES
HOUSING

TRANSPORTATION

CONNECTIVITY

CHARACTER

COMMUNITY

GOVERNANCE

ECONOMIC DEVELOPMENT

RETAIL

ENVIRONMENT

PARKS

Our objective is to enliven existing and proposed retail centers with 
events and features that attract people, develop authentic and 
enjoyable places, support local businesses, and prepare for the 

changing retail environment.

ENLIVEN OUR UNIQUE PLACES
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WHAT IS A FOCUS AREA & CORRIDOR?

✓The Focus Areas & Corridors are places where additional 
transportation and land use analysis will take place as part of the 
Brecksville Master Plan

✓The areas include major mixed-use hubs in the City or recreational 
areas that may change, while the corridors include the primary 
transportation corridors in Brecksville 

✓Each Focus Area & Corridor is unique and specific strategies and 
policies will be outlined to guide development for those areas
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FOCUS 
AREAS

1) Brecksville Town Center

2) Blossom Hill 

3) Former Veterans Affairs 
Hospital Area 

4) Riverview Road and the 
Cuyahoga Valley Scenic 
Railroad 
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FOCUS 
CORRIDORS

1) Brecksville Road Corridor

2) Royalton/Chippewa Road 
Corridor 

3) Royalton Road West 
Corridor 

4) Miller Road
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GATHERING
FEEDBACK
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STATIONS 1 & 2
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STATIONS 1 & 2



Z

125

STATION 3
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STATION 4
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STATION 5
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STATION 5
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STATION 6
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STATION 7
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STATION 8
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OTHER IDEAS?

• Write down any 
thoughts, comments, or 
suggestions on 
Comment Sheets

• Leave Comment Sheets  
in the box near the 
entrance or with a 
County Planning 
representative
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ONLINE SURVEY

www.surveymonkey.com/r/BRK_PM1
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ONLINE SURVEY

Z
CLOSES TUESDAY SEPTEMBER 25, 2018

www.surveymonkey.com/r/BRK_PM1
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BRECKSVILLE MASTER PLAN: STEP THREE

Community Vision

Vision for how the community wants to grow and develop in the 
coming decade

Current Phase
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BRECKSVILLE MASTER PLAN: STEP FOUR

Goals & Actions

Goals and action steps to achieve the community’s desired future

Next Phase
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STAY UP TO DATE

www.countyplanning.us/Brecksville
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QUESTION & ANSWER

We will now take 5-10 minutes to 
answer questions 



Call or write us an email:

Patrick Hewitt
phewitt@cuyahogacounty.us

Rachel Novak
rnovak@cuyahogacounty.us

216.443.3700

Thank you!

Cuyahoga County Planning Commission | 2079 E. 9th Street, Cleveland, OH 44115 | (T) 216.443.3700 | (F) 216.443.3737 



Cuyahoga County Planning Commission

2079 East 9th Street, Suite 5-300

Cleveland, Ohio 44115

Telephone: 216.443.3700

Fax: 216.443.3737


