
CITY OF ROCKY RIVER
MASTER PLAN
PUBLIC MEETING #1



County Planning Team
• Glenn Coyne, Executive Director
• James Sonnhalter, Manager of Planning 

Services
• Patrick Hewitt, Senior Planner
• Nichole Laird, Planner
• Kayla Kellar, Planning Intern



To inform and provide services in 
support of the short and long term 

comprehensive planning, quality of life, 
environment, and economic 

development of Cuyahoga County and 
its cities, villages, and townships. 

Our Mission



Community Master 
Plans

Cleveland Heights, 
University Heights, Parma 
Heights, Euclid, Richmond 

Heights, Bay Village 

GreenPrint
Tool for identifying, 

preserving, and 
expanding environmental 

features



PLACE-BASED ECONOMIC DEVELOPMENT



GREENWAY PLANNING



HOUSING STRATEGY





• What is a Master Plan 
• 2005 Master Plan Goals
• Survey Results Overview
• Current Conditions & Community Vision

• Citywide & Focus Areas 
• Gathering Feedback
• Next Steps
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WHAT IS A MASTER 
PLAN?



ABOUT A MASTER PLAN

• A long-term plan for how the 
community wants to grow and 
develop in the future



WHAT DOES IT COVER?

• Transportation
• Land use and zoning
• Housing
• Parks and the environment
• Economic development
• Business districts



• Inventories what exists today and 
outlines a community’s vision for the 
future

• Describes concrete action steps to 
achieve the vision



WHY PLAN?

• Provides the opportunity for 
community input

• Prepares the City, residents, and 
businesses for the future

• Shapes future development to 
match your priorities

• Gives a competitive advantage 
when applying for grants and 
funding



This is the community’s plan.



THE ROCKY RIVER MASTER PLAN: SIX STEPS

Community Survey

Community input on Master Plan topics and City 
services
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Current Conditions

Demographic, land use, housing, and other data 
to develop a community profile

Includes a review of existing plans and surveys
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Community Vision

Broad goals for how the community wants to 
grow and develop in the future

Includes community survey results
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on Policies

Action steps to achieve the community’s desired 
future
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Implementation

Timelines, priorities, responsibilities, and 
potential funding sources for undertaking 

action steps



THE ROCKY RIVER MASTER PLAN: SIX STEPS
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Combined and completed Master Plan 
document



USING THE MASTER PLAN

• Adopt it: to make it an official policy

• Use it: as a tool and reference when 
considering actions and applying for 
grant funding

• Update it: over time and when 
circumstances change



2005 MASTER PLAN 
GOALS





2005 MASTER PLAN: 

PREVIOUS GOALS

• The Creation of a Town Center – A gathering place for Rocky 
River

• Quality Housing – Maintaining high residential standards

• Housing Diversity – Accommodating a broad range of lifestyles

• Commercial Sustainability – Planning for the long-term

• Parks & Public Space – Enhancing our quality of life

• Parking Solutions – Dealing with the automobile

• Infrastructure Improvements – Creating great streets

• Connectivity – Creating a cohesive environment

• Community Identity – Communicating a spirit of Rocky River



2005 MASTER PLAN: 

FOCUS AREAS 

• Old Detroit/Middle Detroit/Linda Street
• Yacht Club Basin
• Detroit Road
• Wooster Road
• Hilliard Boulevard
• Center Ridge Road East
• Center Ridge Road West



2005 MASTER PLAN: 

WOOSTER ROAD

• Create a more cohesive neighborhood environment
• Take greater advantage of views to the river valley
• Improve the sense of community identity
• Support and build upon the neighborhood 

commercial node north of Hilliard
• Improve connections to the neighborhood and 

amenities that surround the area



2005 MASTER PLAN: 

WOOSTER ROAD



2005 MASTER PLAN: 

PLAN OUTCOME EXAMPLES

Creation of a Town Center
• Old Detroit Road Streetscape 

Project CDBG Award
Quality Housing
• Revised Development/Zoning 

Code
Housing Diversity
• Beachcliff Row Phase I and II
Commercial Sustainability
• Heinen’s Renovation
Parks and Public Space
• Rocky River Park Erosion 

Control/Playground Seating Wall
Parking solutions
• Shared Parking Agreements
Infrastructure Improvements
• Center Ridge Road TLCI 

Planning Grant
Connectivity
• Safe Routes to Schools Grant 

Awards
Community Identity
• Downtown River Signage











SURVEY RESULTS 
OVERVIEW 



Formulated 
Questions

Mailed 
Surveys

Follow-Up 
Postcard

Tabulated 
Results

Produced
Report
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Rocky River Survey
Total Households 8,822 Households
Mailed Surveys 1,400 Surveys
Returned Surveys 503 Surveys
Response Rate 35.9%
Confidence Level 95%
Statistical Error Rate +/- 4.24



REASONS FOR RESIDING IN ROCKY RIVER

Quality of the School 
System 
(44.9%)

Safe 
City/Neighborhood 

(39.6%)

My Property Is a Good 
Investment 

(34.0%)

Close to 
Lake Erie 
(32.9%)



CONSIDERATIONS FOR MOVING

For a Different 
Climate
(15.0%)

For Lower
Taxes

(26.9%)

For More Home for My 
Money 
(14.6%)

For One-Floor 
Housing
(14.6%)



LEGEND 

High 
Priority

Average 
Priority

Low 
Priority
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Excellent
53.1%

Good
43.1%

Average
3.4%

Poor
0.2% Very Poor

0.2%

OPINIONS ON QUALITY OF LIFE



To see the full results of the Rocky 
River Survey online visit 

www.countyplanning.us/rockyriver

SURVEY RESULTS 

http://www.countyplanning.us/rockyriver


CURRENT 
CONDITIONS
CITYWIDE



WORK COMPLETED

• Sent out a community survey to 1,400 
households

• Extensive review of existing documents

• Analysis of Census, County, and local 
data

• Two Project Team meetings

• Two Working Group meetings



CURRENT CONDITIONS

• Population
• Race & Ethnicity
• Educational 

Attainment
• Income
• Housing
• Employment

• Transportation
• Stormwater and 

Infrastructure
• Environment & 

Open Spaces
• Land Use and 

Zoning



TONIGHT: The highlights



REGIONAL CONTEXT



POPULATION



POPULATION OVER TIME

22,958

20,145

0

5,000

10,000

15,000

20,000

25,000

1950 1960 1970 1980 1990 2000 2010 2014



POPULATION BY AGE
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HOUSING



YEAR STRUCTURE BUILT
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MA JOR INVESTMENTS



MEDIAN SALES PRICE, 2015
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INCOME & EMPLOYMENT



CHANGE IN MEDIAN HOUSEHOLD INCOME

$74,345

$47,609

$63,889

$44,203

Rocky River Cuyahoga County

Inflation-Adjusted 2009 2014



TOTAL JOBS, 2004-2014
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TRANSPORTATION & 
INFRASTRUCTURE



COMMUTING LOCATION



TRANSIT ROUTES



BIKE ROUTES



REGIONAL CAPITAL IMPROVEMENTS



LAND USE PROFILE



TREE CANOPY



LAND USE 



PARKS & OPEN SPACE 



COMMUNITY VISION
CITYWIDE



COMMUNITY VISION

• Broad ideas for how the community 
wants to grow in the next five to ten 
years

• The statements are the community’s 
desired future in words

• They represent initial draft ideas for 
discussion, changes, and additions



2005 MASTER PLAN:

PREVIOUS GOALS 

• The Creation of a Town Center – A gathering place for Rocky 
River

• Quality Housing – Maintaining high residential standards
• Housing Diversity – Accommodating a broad range of lifestyles
• Commercial Sustainability – Planning for the long-term
• Parks & Public Space – Enhancing our quality of life
• Parking Solutions – Dealing with the automobile
• Infrastructure Improvements – Creating great streets
• Connectivity – Creating a cohesive environment
• Community Identity – Communicating a spirit of Rocky River 
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2017 MASTER PLAN:

UPDATED GOALS 

• Enhancing Downtown River – Improving The Town Center
• Quality Housing – Maintaining high residential standards
• Housing Diversity  - Accommodating a broad range of lifestyles
• Commercial Vibrancy – Reinvesting in business districts
• Parks & Public Space – Enhancing our quality of life
• Parking Solution – Dealing with the automobile
• Infrastructure Improvements – Creating great streets
• Connectivity – Creating a cohesive environment
• Community Identity – Communicating a spirit of Rocky River
• Engagement – Connecting with each other



CURRENT 
CONDITIONS
FOCUS AREAS



THE FOCUS AREAS

Hilliard Blvd



CREATING GREAT PLACES

SOCIABILITY USES & 
ACTIVITIES

ACCESS & 
LINKAGES

COMFORT & 
IMAGE

PLACE



COMFORT & IMAGEACCESS & LINKAGESUSES & ACTIVITIESSOCIABILITY



Land use by 
building 
footprint

Nodes of activity

Missing 
sidewalks

Presence of 
crosswalks

Locations of bus 
stops

Locations of stop 
lights

Presence of 
bikeways

Percentage of 
curb cuts

Locations of 
gateway signs

Locations of 
landmarks

Presence of 
street furniture

Locations of 
street trees

Locations of 
parks, plazas, 
gathering spaces

Buildings that 
contribute to 
walkability

COMFORT & IMAGEACCESS & LINKAGESUSES & ACTIVITIESSOCIABILITY
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WOOSTER ROAD
SOCIABILITY



WOOSTER ROAD
USES & ACTIVITIES



WOOSTER ROAD
ACCESS & LINKAGES



WOOSTER ROAD
COMFORT & IMAGE



COMMUNITY VISION
FOCUS AREAS



WOOSTER ROAD
SOCIABILITY
• Develop seating areas or pocket parks at overlooks to the Rocky River 

Reservation
USES & ACTIVITIES
• Build upon the corridor’s neighborhood commercial nodes by supporting 

walkable infill development
• Support renovations and new residential offerings that take advantage of 

views into the River Valley
ACCESS & LINKAGES
• Improve walking and biking links into Downtown River, Cleveland 

Metroparks, and the regional network of trails
• Improve existing crosswalks and add additional ones
COMFORT & IMAGE
• Continue to cultivate the sense of place through gateway signs, decorative 

street signs, banners, and lighting
• Add street trees where possible



GATHERING 
FEEDBACK



SIX STATIONS

• Citywide Community Vision (1)
• Focus Areas (5)





Focus Area

Corridor Goals

Development 
Types



Corridor Goals



Corridor Goals



Development 
Types



Preferred Images
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OTHER IDEAS
• You can also write down any 

thoughts, comments, or suggestions 
on comment cards

• Leave comment 
sheets with 
representatives 
from County 
Planning or at the 
box near the 
entrance



OTHER IDEAS
Forgot to write something down? Wanted more time to consider your 
thoughts? Have friends that missed the meeting?

An online survey with 
information from the meeting is 
available at
surveymonkey.com/r/RockyRiverPM1Survey

http://www.tinyurl.com/EuclidPM1Survey


OTHER IDEAS
Forgot to write something down? Wanted more time to consider your 
thoughts? Have friends that missed the meeting?

An online survey with 
information from the meeting is 
available at
surveymonkey.com/r/RockyRiverPM1Survey

The survey will close April 30, 2017

http://www.tinyurl.com/EuclidPM1Survey


NEXT STEPS



Reviewing Your Feedback

• Gather in-person and online feedback
• Identify common themes and update 

the goal statements
• Translate your opinions into policy 

suggestions
• Review and refine those draft action 

steps with the Project Team and 
Working Group



• Public Meeting #2
Policies

The next Public Meeting will review 
proposed actions



Meetings Topic Date
Meeting #1 Current Conditions & 

Community Vision
April 19, 2017

Meeting #2 Policies July, 2017 (tentative)
Meeting #3 Implementation September, 2017 

(tentative)

Public Meetings
Tentative Schedule



Master Plan Updates
Plan Website
Visit www.countyplanning.us/rockyriver
for plan updates

Additional Feedback? 
Write us an email!
Any additional comments, please email 
nlaird@cuyahogacounty.us

http://www.countyplanning.us/rockyriver/


Thank you! 

Before you give us feedback…

Questions?



Tell us what you think! 
We are around the room to answer 

questions
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